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WHERE THIS  MEETING HAPPENS IN THIS  PROCESS CHAIN (AND IN WHAT FORM)
DEPENDS ON THE COMPLEXITY OF THE STRATEGIC ASK
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THE ANALYSIS  /  D ISCOVER /  SYNTHESIZE PHASE CAN BE SHORT (TO GET TO A BRIEF) ,
MORE INVOLVED TO GET TO LARGER STRATEGIC NEEDS,  AND MAY ALSO

INVOLVE THE CLIENT AT VARIOUS STEPS ALONG THE WAY.
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